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Leading expert in PR, Marcom, and cybersecurity, is a National Security Award 
winner and authority on crisis management and disinformation, advising 
leaders, organizations, and media on complex communication challenges.

A Professor of Digital Media at the University of Cologne, he has over 15 years 
of research on big tech dominance, pioneered the first holistic measurement 
of digital media concentration, and brings eight years of digital management 

experience as Henkel's VP of Marketing.





Also catch up on Channel4’s “GenZ : trends, truth and trust” webinar: www.linkedin.com/events/genz-trends-truthandtruth7287822321745068032



https://www.canalplusbrandsolutions.fr/nos-offres


• Creative publication- TV as a force for good

• Accessibility cases

• The Ad Accessibility Alliance - Hub
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